


AS COVID-19 HAS IMPACTED U.S.
RESTAURANTS OVER THE PAST MONTH,
WE HAVE SEEN A SPIKE IN SOCIAL MEDIA

RESTAURANTS AND COVID 19
RESTAURANTS A'PPEAR TO BE A LIGHT

DURING THIS DIFFICULT TIME, THOUGH
MUCH IS STILL UNCERTAIN. HOWEVER,
PEOPLE APPEAR TO BE TURNING TO
TRUSTED RESTAURANTS TO BRING SOME
COMFORT EVEN IF THEY CANNOT DINE-IN.
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WHAT IS THE
WAFFLE HOUSE

Typically used to discuss the severity of natural disasters, the
Waffle House Index is being used to determine the severity of
COVID-19. FEMA coined the term in 2011 as an unusual measure
of a storm’s severity and its effect on the local community. It
comes from Waffle House’s reputation for being well-prepared
for disasters and remaining open during disastrous weather or
reopening shortly afterward.

That's really bad

Source:
https://www.nbcnews.com/news/us-news/coronavirus-waffle-house-index-red-restaurant-chain-shutters-356-stores-n1168391

https://en.wikipedia.org/wiki/Waffle House Index#cite note-WSJ-2



https://www.nbcnews.com/news/us-news/coronavirus-waffle-house-index-red-restaurant-chain-shutters-356-stores-n1168391
https://en.wikipedia.org/wiki/Waffle_House_Index

THE INDEX IS CURRENTLY “CODE RED” AND IS THE HIGHEST EVER SEEN.

,f LK ° ;";‘ The previous record for the highest index was during Hurricane Katrina in
s ™ g g Sy g 2005 with 107 closures.

“Waffle House, the restaurant chain whose open doors have become an
y unofficial barometer of how bad things are in times of crisis, is shuttering

hundreds of stores as the coronavirus pandemic clobbers the U.S.”
-Nightline (@Nightline), March 25

' “Waffle House closes 365 locations across the U.S.”
-Neil us (@basementvegan), March 25

CLOSED ' “The Waffle House Index is more accurate than the Doomsday Clock.”
-Chris (@SpaceMufasa), March 25
1,627

0 P E N Source:

https://www.nbcnews.com/news/us-news/coronavirus-waffle-house-index-red-restaurant-chain-shutters-356-stores-n1168391
NetBase Social Media Software (captured for March 1, 2020 — March 31, 2020 for the U.S.)



https://www.nbcnews.com/news/us-news/coronavirus-waffle-house-index-red-restaurant-chain-shutters-356-stores-n1168391

CHAT ABOUT RESTAURANT AND COVID-19 HAS GROWN RAPIDLY, WITH
MOST TALKIN DC

Per capita, restaurant and COVID-19 mentions are relatively consistent across the country, picking up as restaurants around the country
began to close for dine-in service in March.

GEOGRAPHICAL VIEW OF SOCIAL LISTENING

JANUARY 2020 FEBRUARY 2020

MARCH 2020 TO-DATE

Note: Darker blue shading indicates greater volume of conversation per capita, gray means there were no comments for the state for that time period
Source:

NetBase Social Media Software (captured for January 1, 2020 — March 31, 2020, looking at conversations related to both COVID-19 and restaurants in the U.S.)
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AND THE SENTIMENT OF CHAT BY STATE IS PRIMARILY POSITIVE

STATE-LEVEL SENTIMENT / PASSION INDEX, MARCH 2020

The majority of the states have
positive indices, meaning posts are

- i
both positive and have strong . ‘

positive emotions. Alaska, \Wyoming

and Oklahoma have the highest ‘

index scores while posts from those —-

in North Dakota are by far the most

negative.

Note: The darker green or red a state is shaded, the more positive or negative the brand
passion index, respectively
Calculated by multiplying Passion Intensity and Net Sentiment

Source:
NetBase Social Media Software (captured for March 1, 2020 — March 31, 2020, looking

at conversations related to both COVID-19 and restaurants in the U.S.)




FAST FOOD BRANDS ARE DOING A LOT TO HELP THEIR COMMUNITIES
AND ARE REAPING PRAISE FOR THEIR EFFORTS

# OF MENTIONS OF EACH WORD IN POSTS RELATED TO COVID-19

DINE-IN QSR/FAST FOOD

— thank ol ‘ ‘ Nostalgia, reliability key to brand
| good | 231 strategy now”
% f;g QSR Web (S. A. Whitehead)
 grez 150
 ulti 140
 fak 120
| sha 120
 sug 112 Customers’ routines have been severely disrupted
 pre¢ 110 and they are craving comfort and nostalgia. Fast
= 91 food can capitalize on this — many customers
| be 90 indicate they “miss,” “want” and “need” fast food;
81 reassuring customers that they are safe and
E 80 continuing to provide their favorite foods should
G 70 assist in keeping customers coming back for now.

Note: lightening bolt symbol on bars indicates trending topic

Source: NetBase Social Media Software (captured for March 1, 2020 — March 31, 2020, looking at conversations related to both COVID-19 and restaurants in the U.S.)
QSR Web: Is Your Restaurant Speaking the COVID-19 Era Customer's Language?
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https://www.qsrweb.com/articles/is-your-restaurant-speaking-the-covid-19-era-customers-language/

CONSUMERS NEED TO KNOW THE FOOD IS SAFE AND WHEN/WHERE IT IS
AVAILABLE

GOOGLE TREND DATA ON TOP SEARCH TOPICS RELATED TO FOOD

e
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; NEW FAST FOOD ITEMS RO »
FAST FOOD LUNCH NEAR ME n OOD D ) L‘

I
J ‘ ‘

What does this mean? Assure and communicate safety
precautions being taken. Make sure store hours are easy to find,
and spread the word about any changes that have been made to

support both employees and customers. Just make sure it’s
authentic and valuable and not perceived as a sales ploy.

Source:
Google Trends (captured for March 1, 2020 — March 31, 2020,, looking at searches related to both COVID-19 and restaurants in the U.S.)
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MANY RESTAURANTS ARE STEPPING UP TO BE RELEVANT TO THE
SITUATION

‘ Ben Tobin

TRENDIN G SOC IAL MEDIA 2050 basosalry 10 provide $1.000 bonses 0 “Texas Roadhouse CEO Gives Up Salary to Pay

company-owned restaurant general managers and to

C HAT F O R S PE C IFI C fiksfie ¥ Y sl st skl Front Line Workers During Covid-19 Outbreak”

courier-journal.com/story/news/202 -Matt Couch (@ReaIMattCOUCh), 27?7

RESTAURANT BRANDS

“Olive Garden is offering free to-go meals amid . &s\ﬁf:
coronavirus outbreak.” @Ql.ve A\
-Today (@TODAYshow), March 23 QOJ'Lden.

ITALIAN KITCHEN

! Br. go 2020
Burger King offers 2 free kids meals with lary to fund $1k bonuses for ‘g)
. managers, relief to employees Wendy's giving away Jr. Frosties with drive-thru orders
adult meal purchase during COVID-19 The Courier-Journal i We gk
pandemic_” -Fox59 News (@Fox59)1 ?2?7? Yum! Brands CEO David Gibbs officially became the The Daily Buzz

head of the company starting in 2020. The people behind the Wendy’s Twitter account took a short break from skewering rival fast-food chains to announce a bit of good
news for anyone who could use a treat during the coronavirus pandemic. On Monday, Wendy's confirmed that it would be giving
away a free Jr. Frosty — either chocolate or vanilla — with every drive-thru order, beginning that day at participating restaurants.

Starbucks giving free coffee to first responders, healthcare workers dealing with coronavirus  Mar26 %

Kelly Tyko USA TODAY “McDonald’s separates its golden arches
Starbucks is serving up free coffee for first responders and healthcare workers dealing with the coronavirus pandemic. The coffee in an act Of Coronavi rus solidarity."
giant announced Wednesday that through May 3 "any customer who identifies as a first responder or frontline worker (More_.)

-Ad Age (@adage), March 26

Source:
NetBase Social Media Software (captured for March 1, 2020 — March 31, 2020, looking at conversations related to both COVID-19 and restaurants in the U.S.)
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RESTAURANT POSTS ABOUT COVID-19 ARE MORE POSITIVE THAN

THOSE ABOUT COVID-19 ALONE

There are many comments supporting restaurants, which likely accounts for the greater positive sentiment.

COVID-19 ATTRIBUTES

41%

covid-19 testing supply
make flight cheap

cause severe illness handee #coronavius
symptom save life

) Iehad tof sudden death
" positive. people threat

: cause Work
impo;ltra'.ftefl:dt d ieﬂu fro aﬁlﬂerlcan
| | 8§ moderate

upset me ;. test v .
e die of glle VIrYS cown

concem test positive

SUppOTt kg
hoax enter bo_dYtrggtl.%ent
recover andemlc kill vulnerable other

free Bernie Sanders get survival rate

latest guidance on #COVID19
no Donald Trump's fault

effective Coronavirus testing

POSITIVE

Source:

COVID-19 AND RESTAURANT ATTRIBUTES

50%

make accesslble tracker

test for #coronavirus
get millons for ballout  hoax to own Libs

cause destruction dle from
progress enough  pald sick leave

rucker  greatest City bicycing
w postiive - f i figure out
uggeoputfood PAIN OT FACISITI

concern cure leader

nnge‘[mz hawajt Fd Wor %""’

effective Coronavirus testing
economy pad profit de hogy help safe disease

minimize contact  kill 3.000 people foi‘ﬁar dellvery
’ a

mer
#coronaviae . handle cause death — step out home

test positive Patient to protect profit
good tRump supporter
protect them win single sentence
start off quarantine

POSITIVE

NetBase Social Media Software (captured for March 1, 2020 — March 31, 2020, looking at conversations related to both COVID-19 and restaurants in the U.S.)
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FINALLY, CONVERSATION OVERWHELMINGLY SUPPORTS LOCAL
RESTAURANTS, DESPITE GENERAL RESTAURANT SAFETY CONCERNS

SMALL RESTAURANT BEHAVIORS

not comply with
recommend

vote for Start fight againSt
not want WatC

victim shlft - an shout out

aSk;:: av0| shut down

set up
offer tbcl).lp ea p'Ck up

Breide pp t:
p remove b Otl go
halt Dar cance
threat i t t ot igor
wichep [IQL €A leokor
approve
cgrgaider glve up blame

first victim “— prohibit
stay away from

Source:
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NetBase Social Media Software (captured for March 1, 2020 — March 31, 2020, looking at conversations related to both COVID-19 and restaurants in the U.S.)
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“...[P]lease help your favorite restaurant and its staff through these
hard times. If you're fortunate, please share a little of your good
fortune with others trying to make it through. Please tip generously.”
—Ken Foreman (@LatheOfDreams), March 21

“Virtual Bay Area Tip Jar #bayareatipjar support your restaurant
workers!”
-Rob (@RLeyvaCA), March 24

“Proud to see Utah’s tech entrepreneurs stepping up to help our small
businesses during the #COVID19 crisis. Utahns — if you're able to, |
hope you consider supporting our local economy by ordering takeout
or delivery to continue supporting local restaurants.”

-Senator Mitt Romney (@SenatorRomney), March 21

“A great way to support local restaurants during #COVID19 is to buy gift
cards. That's why we’re launching the #SupportLocalRestaurants
Challenge & encouraging others to join us. If you're tagged, let us know if
you’re game, choose a restaurant to support & challenge 3 other firms.”
-Edelson PC (@edelsonpc), March 23




NEW YORKERS SHOW RESILIENCY AND REMAIN POSITIVE TOWARDS
RESTAURANTS, DESPITE BEING IN THE EPICENTER

NEW YORK-SPECIFIC SENTIMENT WORD CLOUDS

ATTRIBUTES

have @mashablesea
media’s absolute dismissal
affect UblIC transit end up recelve backlash
37 million US job prowde safe place fmup with mucus

make accessible tracker more peope
442 new posutlve #COVID19

die from trucI(::er enough creative  fatapant

hard-work

iz greatest Cityzr
paid sick leave Pali of racism farmer ketcastie

creative idea figure out bicycling
reaange Gmune get millions for bailout "¢

NYCs coronavius andety - make walk enjoyable  steme shock
make you not want mgortant step toward ensure

potential | test for #coronavirus
infect with #C0OVID19

struggle to distance themselves

Source:

EMOTIONS

disgraceful declsion
nice qulet afternoon
Interesting _ disgraceful

coronawrus panlc |d'°t nasty

glad gre ateSt . Detxlﬂed

app[eelate

serlous shit mad
not comfortable #'Ove crazy

#novel

upset feared gO bt e

magical beautiful
concerned Care about

world feared China

NetBase Social Media Software (captured for March 1, 2020 — March 31, 2020, looking at conversations related to COVID-19 and restaurants, filtered on posts from New York)
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FOR MORE INFORM
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HEAD OF CLIENT SERVICES

513.564.8390
JOHN.THOMAS@BURKE.COM
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